




Agenda 

1. Leverage FREE online 
marketing opportunities for your 
small business.  

2. Establish a professional and 
engaging online presence for 
your brand.  

3. Enhance SEO and improve 
your company’s online visibility. 

 



Two Categories: 

Social Media Local Business 
Listings 

Free Online Marketing Opportunities 



Social Media Local Business 
Listings 

Two Categories: 

Free Online Marketing Opportunities 



2014 SOCIAL MEDIA MARKETING INDUSTRY REPORT, SOCIAL MEDIA EXAMINER, MAY 2014 

Business Value of Social Media 



3 Undeniable Principles 
Customer Service is the New Marketing 
3 Undeniable Principles Entrepreneurs Can’t Afford to Miss 

1. Experience trumps price 

2. Customers love to talk 

3. Social media turns up the volume 

- Michael Hyatt, Author, Speaker 



Facebook Business Page 

https://www.facebook.com/musimackmarketing


Twitter

Google+

LinkedIn

Facebook

Social Media: Active Users 

Source: OrangeSoda, Feb 2015  



Cover Photo 

851 x 315 pixels 

https://www.facebook.com/musimackmarketing
https://www.facebook.com/musimackmarketing


Profile Picture 

160 x 160 pixels 

https://www.facebook.com/musimackmarketing
https://www.facebook.com/musimackmarketing


Call to Action 

https://www.facebook.com/musimackmarketing
https://www.facebook.com/musimackmarketing


About Section 

https://www.facebook.com/musimackmarketing
https://www.facebook.com/musimackmarketing


About Section 
• Business Category 

• Business Name 

• Address 

• Short Description (155 characters) 

• Long Description 

• Products / Services 

• Phone Number 

• Email address 

• Website address 

 

https://www.facebook.com/musimackmarketing


Invite Friends 

https://www.facebook.com/musimackmarketing
https://www.facebook.com/musimackmarketing


Declining Organic Reach 

Paid 
Reach 

Organic 
Reach 

Business Page 

https://www.facebook.com/musimackmarketing


The Power of Native Video 

• Higher priority in news 
feed. 

• Native video can 
achieve 5x-10x 
greater reach than any 
other type of post. 

• Autoplay feature is 
hard to ignore in the 
news feed. 

https://www.facebook.com/musimackmarketing


Horizontal Camera Orientation 

Always use a horizontal camera orientation for any 
photos or videos posted to social media. 



Vertical Camera Angle 

Ideally, photos 
should be 470x470 

pixels.  



Vertical vs. Horizontal Image 

Vertical Horizontal 





Increase Engagement 

Best Practices: 

• Include image 

• Include link 

• Include video 

• Strive for “thumb-stopper” content 

• Be useful; Create timely, relevant content 

• Answer questions people ask all the time 

• Reuse/repurpose content 

• Use storytelling; be relatable 

• Be human; be authentic 

 

https://www.facebook.com/musimackmarketing




Twitter 



Quick Facts 

• 20% of Americans have a Twitter 
account 

• Average user follows 5 or more 
businesses 

• 37% will buy from a brand they 
follow 

• 30% of small businesses are NOT 
on Twitter  







Need to Know 

• Text: 140 Characters 

• Video: 30 seconds 

• Google now has access to Twitter’s 
“firehose” (SEO factor) 

 





Twitter: Header Photo 



Twitter: Profile Photo 



Twitter: Company Info 

Bio: 160 characters; Follow us for . . . 



LinkedIn 

https://www.linkedin.com/profile/preview?locale=&vpa=cxn1


Need to Know 
• Business-minded social network;                                   

professional tone 
 

• 79% are Adults 35+ 
 

• Personal Profile 
 

• Company Page 
 

• Have a presence when prospects research your business; Be 
seen as authoritative and legitimate 
 

 
 
  
 
 

https://www.linkedin.com/profile/preview?locale=&vpa=cxn1


LinkedIn Personal Profile 

More than an online resume; interactive business card 

https://www.linkedin.com/profile/view?id=117858582&authType=OUT_OF_NETWORK&authToken=WTvN&trk=extra_biz_connect_hb_upphoto
https://www.linkedin.com/profile/preview?locale=&vpa=cxn1


Posts 

Summary 

Free Offer 

Experience 

https://www.linkedin.com/profile/preview?locale=&vpa=cxn1


LinkedIn Company Page 

Banner 

Description 

Contact Info 

https://www.linkedin.com/profile/preview?locale=&vpa=cxn1


Social Media Connections 



Hootsuite for Scheduling 





Audit Your Google Status 



Locate Your Website Listing 



#1 – Google+ Business Page 

1. 



4. 

#1 – Google+ Business Page 

1. 



#2 – Google My Business Listing 

2. 



#3 – Google Map Listing 

3. 



#4 – YouTube 

4. 
4. 

• Video sharing channel, owned by Google 

• #2 search engine  

• Share original and curated videos 

• Need not be professionally produced 



#4 – YouTube on Google+ 

4. 





Optimize Your Free Marketing Options First 

FREE PAID ADVERTISING 

First Second 



Make a Big Impression! 

With a bit of online marketing savvy,  
even small businesses can make a big impression! 



Thank You! 

Questions? 
 
Stacey McCormack 
Musimack Marketing 

503-737-4470 

stacey@musimackmarketing.com 

 
www.musimackmarketing.com 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52

